All good things are “‘catching.’

You

keep good things by giving them away.—

Elbert Hubbard.

return bey -ond ihe money —Elbert
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RUSHING TRADE |

Concerning trade in tinned pine-
apples, the Japanese consul at Singa-
| pore reports that the Lion, Sultan and
Boy brands of preserved pineapple are

of factories in Singapore and Jahore,
allrowned and madaged by Ched Chia-
keng, & wealthy Chinese HNving 1n
River Valley Road, Singapore. -
The export of preserved pineapples

all beitig ‘madufdctured by ‘a numiber|
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Lion trademarks are chiefly intended
for Manchuria and Korea. According
to the returns for 1913 the exports to
Japan, (including Korea) and China|
{intluding Manchufia) were as fol-!
fows! “To Japan. 6941 Boxes, valued |
fat $28,999; ‘to China; 7943 boxes, val-|
ned at $27.233. !
* Tt'is said that the goods supplied to |
| Chinid ‘abe inferior in quality, for they
gre being made of the réfuse from the

i gl

from 8
ved “af ‘$3,172.948 in” 1913, the
goods Pmdnoqd from Chen Cbhkeng'l

Ingapore was 48.220 cases M-FM-'lmme‘d'ror Europe. The Boy

brand is inferior and exclusively for
Manchuris and Korea, the annval ex-;

Daredevil Burdrnan Falis About
Thirty .Feet and Plane
is Wrecked

[Associated Press hv Pederni Wircless)
DES MOINES, Ia., “Atg. ' 238-"Art
Smith, the aviator, was dashed from

his” aeroplane ‘30 féet to the grownd |
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| One of the most hrilliant careers in
the history of track -athletics'eloses
with the passing-of Howard Drew, the
gteat negro spfinter. Immediately
after his defeat In the 100 &t theé Es.
position meet he telegraphed 10!
[ Springfield, his home city, that He had |
l"m upon the track for the'tast |
tinde. * It'may have Seen plgae witleh
'caused his: withdrawsl,~ hut’ probably
he found that the smap which 1s neces:
tsary-to the fine -mtar ns l‘uv‘.u
his muscles. oo
‘Men do not last long in tho mtun
and 220 events. The fearful straln

hélnrlu -teannuu for “about' 86 per
cent, "sccordfng’'to a reouut ium:e of
the Japan Adverfiser.

The pricé of timhed ninupple is bt
little subfect to ) but gen-p
erally apeaklu prices are clnper Ain
‘November, )

port thither being about 3000 cases.
The Mitsui Bussan Kaisha is the
sale t for Beoul, Korea, but mo
dgency 18 yet arranged for the other
dentérs. . The present quotations are
$£.20 ‘per box ‘of thYee dozen tins, of
1 two ds’ eacll, and $4 per Box otr

two dozen of 21; pounds éach: '
Prior 10 the’ war, the freight from ~'lrﬁ- it mnﬁt in’the ven:

wnwmemu]m was' $12°pér ! ilhgofthoieompodmm
- | #om, but it has*risen' mow. “At present R R Ny o e he in =

gs ‘Mitsui- Bussan Kaisha §s' engaged R e T py At : e
tha export of -this commeodity ‘to WASHINGTON, B

. record has been estfbi

|@nd ‘unbiarmed yesterdsy. The 'ma-|

chine was wrecked: - Smith hit a wire wm'ﬁ‘m ;
in the eourse wf his ascent and the {0 oujckly y other athtetic
aeroplane turned over sharply. ¢ otk fA‘Iw “mh
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| of 'the \-m_u'uu directed the load- |’
bt of the steanier, -
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j’tﬁt asgd edi |
the qneaﬁbh of conr and in's way will ecitfe what find :
of copy you should use. For instdnce, if you'd i to
use street edr cdrds, you have to'tse a cértain kind of
copy whieh, is, terse, short and simply suggestive, but
whieh, mcndentally, ean be uséd in connechbh with colors
to‘the Tesylt of excellént dlSphy value.

If, on .the other hand,.you will use magazmea, you
will pmbablv use a beautlfixl hnHtone of a gﬁbfb hie
effect, Also, if you care 10, yOu ¢an use'a long story in
your space, because in the magazite. it will be readable.
On the other hand, if you'nsé flie newspaper you know
that as a rule You w:ll Im\e to limit' wnrsel {0 a certain
kind of a line cut or zine etchlng And yet, with ‘the
newspaper, you know 'that ‘you'ecan ‘tike advartage of
every elemenf of fimeliness. 'You need not make the
mistake of a tailormg concern which used magazines

! “Tie ‘officlal report says obd D
‘Hag beerr matle on the Carso pia-
u with the resuit that the Malian

Uﬁﬁﬁs or :h:w wtmss —(1) To increase
Wm rélailer who now' advertises. (2) [To ghow
-adreriising fdaﬂc‘rmhecanlawcrhuw yet

WLuprqﬁts. 3) To sug to: the jobber and
Wmm'a cuu?o;w mdh:gat%mle demd and
snecrease g 4) 1o prepare the person latent
_ a&i%joraﬂawmthuw“prdum
couru,whendelwefad Wmaﬂytoadau’gf d.u-

, Costs $15. It s equ
Jq‘ipkﬂ:h costs 895. o The' entire 90 lessons. willsbe

mmlu.nady with ﬂmmapaperfrcc of charge. O

CHAPTER LXXL. - -
HOW, TO DECIDE AS TO HEDIA ,
After all your detailed analysis of produet and pros-
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LLONDON, Eng., Auvg.<28.—The Ger-
| man reichstig has adjourned until No-
vember 36, according’to a Reuter's des- |
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| TERRE HAUTE CONVICT

MAYOR WASHES CLOTHES _
IN “INDIANA PEN

LEAVENWORTH. Kan.—When Don
| M. Roberts, ex-mayor of Terre Haute,
Ind,, eonvicted of eleétion frauds, was
brought to the federal penitentiary,
the officials tried to show him all pos-
gible leniency by putting him at cleri-

‘lcal work. Roberts' laundry was not

dong to suit him ene day and he went
to the prigcn Tauhdry to complain.

“Do you think’it' ¢ould e dénme any |
| better " the Supeéridtendent dsked.

“] see no reason why it shouldn't.,”
the ex-muyor replied. ' “Pd think any- |
hoda- could ‘do Hetter wofk than this.”

“Well, ‘then, you're just the man we
want. Get to work.”

Ex-mayor: Roberts now washes pris-
oners’ clothes. '

pect, after your decision as to what plan of distribution
to use, after all your organization work in.the creatign
of your sales foree, then you may consider the guestion:
““What medium is best to carry the advertisement of
my product to those whom analysis has pointed out as
my prospective customers?’’

Media are too often selected first, to the result that
the primary questions are made to depend on ‘that de-
cision. The cart-before-the-horse error has ¢aused many
false starts in advertising campaigns.  Because, of course,
the analvsis of product, prospect and distribution plan
must decide the question of: *“* What media?”

For instance, it would be impossible to sell a mail-
order house’s product through street-car cards. Such
selling usually requires the through-and-tlirough per-
suasion of the person reading the advertisement. It re-
quites more than mere suggestion. To get people fo
decide to send moneyv away for something, vou have to
convince them that it is either cheaper-or better than
they could get elsewhere. Therefore, as a rule, mail-
order selling requires a long, strong story.
car card with its limitations wounld hardly be the place
for such a message,

The street .

and which tried to nmidke use of the timely element.  Un-
fortunately, some nafional magasines have to close their
forms many weeks in adwance of issue. As a result, these
tailoring people cande ott in the fall with ‘a $4000 4d
HllOWng something that did not happen. They showed
Connie Mack and McGraw dressed in their produet and
anndunced them as the prluupals in the World’s Series,
whereas durmg the mounth previous the Boston Braves
had comie to the front and Stallings had taken the place
of MeGraw.

If they bad used newspapeh this concern could have
changed their ad the night before. So vou see it is rather
dangemua to try to use timely copy in the maga;mea.
unless their conneetion is with events which are sure o
coine, suech as Christmas. '

So your method of distribution will not enly decide
what kind of medium to use, but also will decide by a
general analysis of product and of _brospect, ,ln othel‘
words, you must first pick to pieces the main elamenta of
appeal that the product itself possesses #nd the main
eleménts of the prospeét’s capacities at which those points
of-appeal can, best be directed.. Then, almost.automatic-
ally, the questwn of the medium will decide ifself.
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